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 Foreword

India is one of the largest markets for gold globally and gold is considered a symbol of wealth and a 

fundamental part of many rituals in the country. This creates a certain degree of price inelasticity for the 

product. 

As of 2018, the sector contributed 7 % of India's Gross Domestic Product (GDP) and employed over 4.64 million 

people. 100% Foreign Direct Investment (FDI) in the jewellery sector is permitted under the automatic route 

and $1.2 billion Cumulative Foreign Direct Investment (FDI) has flown into the Indian diamond industry and 

gold ornaments sector between April 2000 and March 2019.

The long term growth potential for the industry is high in the country; a crystal gaze reveals that increased 

digitization and greater play of startups is going to boost the gold industry outlook in the days to come. 

However, currently the industry is fragmented, with a large unorganized segment co-existing with a fast 

growing organized segment. 

With fast evolving consumer demand and millennial preferences for innovative products, the industry needs to 

build up on competiveness and promote skill development. Rising gold prices and subdued consumer 

environment are likely to weaken demand for gold in India in FY 2020. An ICC survey brings out the underlying 

medium term demand trends for the sector, offering interesting insights into the consumer mindset. 

The Industry is awaiting a holistic Gold Policy from the Government and is looking at ways to boost demand.

The traditional way to buy gold has been through jewellery, gold bars and coins. In recent times, 

financialization of gold purchases has gained traction with products like sovereign gold bonds, gold exchange 

traded funds and digital gold. This will undoubtedly promote gold as an investment vehicle. 

I hope this report would be a value addition for stakeholders in the industry. We look forward to your 

suggestions and feedback. 

Mayank Jalan
President
Indian Chamber of Commerce
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Current trends and Future outlook of the World Gold Market

Gold Industry in India

One of the rarest elements in the world, gold, has significant emotional, cultural and financial value. Gold 

demand across the world is influenced by a number of factors that include socio-cultural factors, local market 

conditions and wider macro-economic drivers. 

Since the early 1970s, gold mine production has been on the rise, as much as, increasing three folds every year. 

Additionally, the gold purchased annually has quadrupled and gold market in general has flourished worldwide. 

In 2018, global gold mine production was 3,332 tonnes, up 2% year over year as per the GFMS Gold Survey 

2019. This was driven primarily by the rise in production from operations in Argentina, the U.S., Russia and Mali. 

The top five gold producing nations in 2018 were China, Australia, Russia, the U.S. and Canada. Gold had its best 

performance in 2019, rising by 18.4% in US dollar terms since 2010. It also outperformed major global bond and 

emerging market stock benchmarks in the same period.

In terms of demand, over the last decade, gold demand has moved East, reasons for which have been mainly 

wealth creation and income growth in some of the world’s most dynamic and rapidly growing economies. Gold 

industry at present stands at a point where there is a need to emphasize on growth and replenishment of 

depleting gold reserves in order to satiate the rising global demand. 

Geopolitical tensions, months-long trade war between China and US, central bank buying, rise in investment 

demand for gold are some of the factors that have been attributed for the sharp surge in gold prices in recent 

times. 2019 saw gold coming out of a six-year trading range and posting strong gains. Gold prices rose 18% on 

COMEX and in India, on MCX, gold surged 25% - analysts expect the bullish momentum to continue going into 

2020.

The ancient law-giver Manu decreed that gold ornaments should be worn for important ceremonies and 

occasions. Probably having taken this into serious consideration, the Indian consumer base has never really 

remained shy from buying the dazzling yellow metal. Be it in religious festivals or any auspicious occasion, gold 

has always occupied a special place in India. As per the World Gold Council, weddings generate approximately 

50% of annual gold demand in the country. Notably, India’s demand for gold jewelry reached 372 tonnes in the 

first half of 2019 and India has emerged as the largest consumer of gold, only after China. 

Talking about gold supply in India, there are four sources. They are imports, local mining, refining and recycling 

and monetization. Of the total supply, around 1 % comes through local mining, about 10 % from recycling and 

the rest from imports. Between April-December 2019, India’s gold jewelry exports stood at USD 80.69 million 

and imports stood at USD 23.1 billion, contributing to high Current Account Deficit (CAD). 

Increased prices coupled with increased demand had led to a rise in the value of gold imports thereby 

increasing current account deficit in India and that led the Government to increase customs duty first by 10% 

and later by 12.5% in 2019. The short run impact of the rise in gold customs duty had curtailed imports through 

the official channel but ostensibly raised the quantity of informal imports, thereby adversely affecting the 

organized domestic gold jewelry industry in India.  According to a market estimate, the grey market comprises 

anywhere between 10-15% of the total consumption in India at present. 
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Additionally, increased import duty has pushed the cost of gold at all time highs. Tepid national income figures 

may also be one of the major dampeners for market demand in the near term. Inflationary pressures are 

weighing on the economy. However, gold has over the years been considered a perfect hedge against inflation 

and demand for gold as an investment option is going up. 

At present, India is not a major exporter of gold and gold jewelry. The need of the hour is to refurbish export 

strategies by means of value addition as part of the ‘Make in India’ program. Notably, gold jewelry is a highly 

manufacturing intensive sector and hence needs inclusion in the ‘Make in India’ as one of the thrust sectors to 

transform the supply chain. 

It is to be noted that exports are a combination of B2B and B2C models of businesses along with handmade and 

machine made jewelry. Being specialized in handmade jewelry, India’s exports mainly cater to the South Asian 

diasporas settled abroad. However, global jewelry demand also includes light-weight machine made jewelry. 

India needs to become more competent on this front.  Export policies should be designed to increase export of 

gold jewelry through B2C channels. 

Additionally, with the Bureau of Indian Standards (BIS) bringing out the BIS Hallmarking Act, 2016 and the Draft 

BIS Regulations, 2017, which is in the process of making hallmarking mandatory, Indian gold industry can 

increase its export competitiveness. It would help India to become a member of the Vienna Convention, so that 

articles hallmarked in India can be imported into member countries without further testing or marking.

It is estimated that almost 23,000-24,000 tonnes of gold lies unused with the households and religious 

institutions in India. In order to monetize this gold, a gold monetization scheme (GMS) had been rolled out by 

the Government in 2015. The gold accumulated under the GMS was to be used productively and profitably, by 

banks through the Gold (Metal) Loan (GML), a low interest rate financial product for meeting inventory 

financing needs of the borrower. However, the scheme had limited success as bankers were not much confident 

on the quality of gold coming into the bank. Hence banks were intent on identifying the real gold content and 

suggested on converting the ornaments into pure gold and then identifying its value. 

The success of the GMS can come from a strong GML, as per experts. Additionally, while the main aim of the 

Sovereign Gold Bond (SGB) scheme was to reduce demand for physical gold and utilize a part of the imported 

gold for investment purpose into financial savings, the outcome has not been as per expectations. Hence, there 

is a need to revamp both GMS and SGB to attract investors. In order to make deposits attractive and create 

greater acceptability of GMS and SGB, the need of the hour is to ensure greater participation by banks in GMS 

and GML, increase point of contact for collection of Gold Deposits by involving the Jewellers.

It has been noticed that people, particularly, living in the rural areas, often shy away from complex financial 

products and therefore choose to invest in gold jewelry. This gives them the opportunity to encash the jewelry 

when required. Hence introduction of products such as Gold Savings account is being proposed, as this will 

provide them with the opportunity to save in gold with no losses due to labour charges and taxes at the time of 

encashment. Also incentivizing digital payments have been suggested to encourage shift in gold transactions 

and assist in migration to a formal marketplace.

Gold bullion, gold doré and gold jewellery are subjected to multiple taxes. They are- Customs duty on import of 

Financialization of Gold in India

Tax and Duty Structure
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raw gold, GST, Commodity Transaction Tax (CTT) and Capital Gains Tax. 

As far as customs duty is concerned, it has been increased from about 1% to 10% between 2011 and 2013 and 

then to a further 12.5% in 2019. Though the motive had been to curtail imports, it also resulted in price 

arbitrage in the domestic market due to gold coming in from countries such as South Korea and Malaysia, with 

whom India has signed Free Trade Agreements (FTAs). Additionally, grey market transactions are hurting the 

manufacturers/retailers/bullion importing agencies/refiners and many others involved in the tax compliant 

business systems. Thus, majority of the organized sector players have been demanding for a lower customs 

duty as this will reduce the incentive for others to engage in grey market transactions and will bring some 

stability in the gold market. Industry associations are requesting the Government to reduce the import duty on 

gold to 6%, as in the past.

The 3% GST on gold has increased the prices by more than 0.75% thereby weighing on the demand for gold 

within the country. Although GST is set to benefit the organized sector in gold manufacturing and selling, only 

30% of the industry players belong to the organized sector. 

The Union Budget 2020-21, has proposed that GIFT City would set up an International Bullion exchange(s) in 

GIFT-IFSC as an additional option for trade by global market participants. Many of the players in the market has 

demanded a market infrastructure conducive to transparent and standardized standards as that of a spot 

exchange. 

Gems and Jewellery has been one of the focus sectors in the ‘Make in India’ initiative. The gems and jewellery 

sector in India is one of the largest in the world and contributes to about 29 % of the global consumption. The 

Government of India has permitted 100 % Foreign Direct Investment (FDI) in the sector under the automatic 

route.

The cumulative Foreign Direct Investment (FDI) inflows in diamond and gold ornaments in the period April 2000 

– June 2019 were USD 1.16 billion, according to Department for Promotion of Industry and Internal Trade 

(DPIIT).

FDI in Gems & Jewellery Sector in India
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Compared to the previous year, there has been a sharp drop in FDI in 2018-19 in the jewellery industry. Weak 

consumer sentiment, due to continued geopolitical and economic uncertainty, coupled with substantially high 

gold prices dented jewellery purchases in all major markets and can be attributed as reasons for the FDI slump.

However, India’s gold demand is expected to rebound in 2020 as the government seeks to bolster consumer 

confidence and spending power to revive Asia’s third-biggest economy.

The Gems & Jewellery sector employs nearly 6 million people directly and indirectly across the value chain and 

is slated to employ more than 8 million by 2023. This implies additional creation of more than a million jobs in 

the four-year period. Hence, skill development will play an important part in transforming India’s gold markets 

in particular and the Indian economy in general.

From the perspective of employment generation over the industry, value chain skill development needs to 

focus on four major sub-divisions: 

1. Mining/Refining 

2. Manufacturing 

3. Standardisation (assaying/hallmarking) 

4. Sales 

The industry is highly labour-intensive and is one of the fastest growing sectors while having much export 

potential. Currently, most of industry skills and training have been on the job and little is available in terms of 

formal training. Most of the learning is through mentoring, which is the age-old method of teaching. However, 

shortage of skilled manpower is being experienced in the industry. This shortage, industry players feel, may 

seriously affect product quality, traditional crafts and export potential.

Though there is a steady demand for skilled manpower the working conditions, wages or remunerations 

remain less attractive to the youth.  Also there are skills required for the international jewellery market 

segment, which India does not cater to in a major way, like the machine made jewellery market. It is critical for 

the nation to focus on developing this segment to cater to the global market demand in order to make India the 

global hub of jewellery.

Skill Development & Technology Upgradation – refurbishing the value chain
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Skill development will play a crucial role in transforming India’s gold markets. Under the new policy regime, 

India’s skill development focus must be aligned with the policies around ease of domestic trade and boosting 

exports. 

Utilisation of state-of-the-art and efficient machinery and software has led to the gradual replacement of 

traditional/manual methods of mining, refining, assaying and manufacturing of jewellery globally. Technology 

is redefining every aspect of jewellery manufacturing, right from designing to manufacturing operations in the 

rest of the world. Some of the techniques span right from the design stage driven by CAD software till the final 

stage with CAM hardware, 3-D printing and laser-cutting techniques. 

India has to keep pace with the rest of the world, when it comes to absorption of technology, riding over the 

fragmented nature of its gold industry that is largely dominated by unorganised players. 

There are more than 140 known training institutes in India. There are also 3 Indian Institute of Gems and 

Jewellery (IIGJs), funded by the Ministry of Commerce, that are catering to the gems and jewellery industry for 

skilling. The Gem & Jewellery Skill Council of India (GJSCI), with the support of training centres, industry and 

other stakeholders, has been able to train more than 125,000 artisans, including fresh training of new 

workforce and skill up gradation of experienced artisans through ‘Recognition of Prior Learning’ (RPL). So far, 

GJSCI has trained and certified 1,033 trainers and 877 assessors. It intends to train and certify 1,440 trainers and 

1,440 assessors in the next 10 years. 

The Gems and Jewellery sector is witnessing changes in consumer preferences due to exposure to global style 

trends. India has one of the ‘youngest’ populations in the world and this segment is driving the consumerism 

trend in the country. The youth are likely to have a significant influence on purchase decisions of households, 

impacting the discretionary spending and share of wallet segments. They are demanding new designs and 

varieties in jewellery, and branded jewellers are able to fulfil their changing demands better than the local 

unorganized players. 

The number of women, the key customer category for jewellery, who are employed in professional sectors, is 

rising very fast resulting in rising spending power among women. With increasing proportion of families with 

high income and consequently, higher disposable income, there is an increasing sense of consumerism. The 

priority is slowly shifting from saving to spending. A majority of these are in urban areas, further increasing their 

propensity to spend given the choices on offer.

From an ICC’s consumer survey in February 2020, it was found out that 76% of the respondents considered 

special occasions such as marriages and festivals influences purchase of gold jewellery rather than prices 24%.

The urban millennial population wants to experiment with their jewellery and are more inclined towards high-

end designer and gem-set jewellery with a preference to platinum and diamonds. According to World Platinum 

Investment Council (WPIC) Platinum jewellery demand is still expected to see double-digit growth owing to 

growing popularity of men’s jewellery. India is now the world’s fourth largest platinum market and customers 

have the assurance of buy-back similar to gold ornaments. As with higher-income earners, buying patterns are 

shifting and the demand for plain gold jewellery is lowering especially in the urban regions. 

Thus, increase in per capita income has led to an increase in sales of jewellery, as jewellery is a status symbol in 

India. This provides further impetus to jewellery retailers to entice growing discretionary spending power. 

Growth expected from this spending could also drive value addition in the sector with consumers favouring 

higher price points.

However, in ICC’s consumer survey, 43% of the respondent considers buying gold as investment option while 

57% held that gold was bought for jewellery purpose.

Millenial Choices – changing consumer preferences

2nd ICC Gems & Jewellery Summit 2020

07



 

Source: ICC Consumer Survey , February 2020   

43%

57%

As Investment

As Jewellery

Thus, Gold ownership continues to be deeply entrenched in Indian customs and traditions. There are clearly 

some uncertainties. Changing demographics are cited as potential risks. Younger generations of consumers 

may be tempted by other products, be that different styles of jewellery or luxury fashion accessories. But this 

risk should not be exaggerated. It is only at the margin that other, competing products may tempt a prospective 

jewellery customer.

India as the Future Hub for Gold & Gems & Jewellery – SWOT

The Indian gems and jewellery sector is characterised by a pull market vis-à-vis a 

push market. In this context, given the numerous pull factors such as rising income 

levels, changing attitude towards spending, growing proportion of working 

women, increased youth spending, the sector will see an increasing demand in the 

coming years. 35–40 % share of wedding expenses are jewellery related spends. 

India processes about 60 % of the world’s diamonds by value and has a highly skilled 

workforce vis-à-vis the rest of the major manufacturing centres across the world.

Strength

Poor working conditions — poor infrastructure and prevalent health and safety 

concerns, a predominantly unorganised and informal setup, highly labour-

intensive with low mechanisation are roadblocks to industry growth. With quality 

increasingly emerging as a parameter in the decision making process for 

consumers, the industry has to cater to quality related concerns as well.

Weaknesses

Increasing internet penetration and acceptance of online transactions has given a 

boost to online retailing in the jewellery space. While this is a nascent sales channel 

at present, the opportunity is immense. Established domestic players are 

increasingly adding online sales channels while standalone multi-brand online 

commerce retailers are also making their presence felt in the marketplace.
Quality and hallmarking of products is increasingly embedded in the mindset of 

consumers, providing organised players an opportunity to leverage the same USP 

to attract potential consumers and garner a higher market share. Further, despite 

the high demand of jewellery products in the country, the per capita consumption is 

still low compared to developed countries such as US, Japan, and Italy.
With increased mechanisation, the industry can target greater quality and quantity 

of products especially revival of the export markets.

Opportunities
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The Indian industry is expected to face increasing global competition from 

countries such as Thailand, Belgium and Israel in coloured gemstone and diamond 

processing, and Thailand and China in jewellery manufacturing. Further, the sector 

is highly dependent on import of raw materials such as gold, silver, platinum metals, 

diamonds and gemstones which affects the CAD.
With poor working conditions and major health and safety issues, the 

attractiveness of the sector as an employer of choice has greatly reduced. The 

skilled workforce is retiring at the age of 40–45 years due to health issues and their 

future generations are not keen to joining the sector. Low remuneration is also a put 

off for quality talent acquisition. 

Threats

Recommendations

Current account deficit :

Import Duty :

Bullion banking :

Jewellery parks 

Brand India : 

 India is the world’s second largest importer of gold, with annual consumption at 800-

900 tonnes. Higher import of gold widens the current account deficit and is a major cause for concern for the 

Government. The solution lies in financialisation of gold through products like sovereign gold bonds, gold 

exchange traded funds and digital gold. Greater participation by commercial banks in Gold Monetization 

Scheme (GMS) and Gold Metal Loan (GML) Scheme can raise retail participation. The monetisation drive for 

gold in rural areas can be spearheaded under the ‘Gold Savings Account’. A comprehensive industry revival 

package is awaited from the Government under the upcoming ‘Gold Policy’. 

 Raising import duty on gold has actually boosted supply through informal channels, leading to 

Government revenue loss. It has  also impacted the organized industry players though a huge price differential, 

as compared to markets like the Middle East. It is suggested that import duty on gold be rolled back to the 

erstwhile 4%.

 The Government has proposed to set up an international bullion exchange at International 

Finance Service Center (IFSC) in Gujarat International Finance Tec (GIFT) City, which will lead to better price 

discovery of gold. Inclusion of domestic players in the proposed bullion exchange in GIFT-IFSC would give a 

level playing field for the industry. Bullion banking is also the need of the hour for India, as the market 

potential for bullion banking in India is estimated at USD 300 million to USD 500 million. 

: The sector will benefit from jewellery parks in terms of common facility centres and other 

associated services. Jewellery parks can be set up in unused Special Economic Zones’ (SEZ) given the paucity 

of land banks. 

A more active marketing strategy for Indian handcrafted jewellery is needed, as this is where its 

competitive advantage lies. This could boost exports and highlight India’s expertise in this highly-valued sector. 

India also needs to build its competitiveness in machine made jewellery to cater to the demand preferences of 

the international market. Technology-enabled transformations need to be a priority for industry players, as 

the next wave of productivity drives through business.
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“Financialization of Gold means innovations by which exchange of gold is facilitated 

through the intermediation of financial instruments which are readily exchangeable for 

currency thereby making easier for people to rationalize their assets and income flows. 

Gold Monetisation Scheme, Sovereign Gold Bonds and ETFs are well known initiatives of 

Govt to encourage Financialization of Gold in India. Financialization of an asset class diverts 

investment led physical consumption towards financial tools.   One of the various benefits 

of Financialization of gold in India may be reduction of import volumes as the physical gold 

imports can then be majorly consumed for jewellery production while investment led 

physical consumption (coins/ bars) can be diverted to financialization tools mentioned 

above. Once the Gold imports volume reduce, Govt may explore reduction in import duties 

and taxes thereby giving positive stimulus to growth of consumption led Gems and 

Jewellery Industry of India which has a significant contribution to GDP of India” 

“The increase in customs duty along with GST has resulted in consumers having to pay 15.5 

% tax. Today gold is most expensive in India than any other country. This has made flow of 

gold through various informal channels an attractive proposition. This issue needs to be 

addressed immediately as it is negatively impacting the organized players and also 

affecting Government revenue growth”

Soumik Roychowdhury
Director
MPJ Jewellers (GB) Pvt Ltd. 

“In recent times, financialization of gold purchases has seen some momentum with 

products such as sovereign gold bonds issued by RBI, gold exchange traded funds of mutual 

funds and digital gold seeing traction with investors. While holding gold traditionally was 

seen as an investment, financialization of the asset class will make it work more efficiently”

Sripal Dholakia
Director
Shreekunj AAI Limited
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Shaankar Sen
Chairman & Managing Director
Senco Gold Limited
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Vinod Bamalwa
Partner
Nemichand Bamalwa & Sons

“Our lives and businesses are now very much intertwined with technology and this trend 

will only grow exponentially in the coming decades. As more jewellery is being designed on 

computer and made by additive manufacturing eg 3D printing, there is an alarming need to 

document and record our traditional designing and manufacturing techniques”
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Founded in 1925, Indian Chamber of Commerce (ICC) is the leading and only National Chamber of Commerce 

operating from Kolkata, and one of the most pro-active and forward-looking Chambers in the country today. Its 

membership spans some of the most prominent and major industrial groups in India. ICC's forte is its ability to 

anticipate the needs of the future, respond to challenges, and prepare the stakeholders in the economy to 

benefit from these changes and opportunities.

 

Set up by a group of pioneering industrialists led by Mr G D Birla, the Indian Chamber of Commerce was closely 

associated with the Indian Freedom Movement, as the first organised voice of indigenous Indian Industry. 

Several of the distinguished industry leaders in India, such as Mr. B M Birla, Sir Ardeshir Dalal, Sir Badridas 

Goenka, Mr. S P Jain, Lala Karam Chand Thapar, Mr. Russi Mody, Mr. Ashok Jain, Mr. Sanjiv Goenka, have led the 

ICC as its President. Currently, Mr. Mayank Jalan is leading the Chamber as its President.

 ICC is the only Chamber from India to win the first prize in World Chambers Competition in Quebec, Canada.

ICC's North-East Initiative has gained a new momentum and dynamism over the last few years. ICC  has a special 

focus upon India's trade & commerce relations with South & South-East Asian nations, in sync with India's 'Act 

East' Policy, and has played a key role in building synergies between India and her Asian neighbours through 

Trade & Business Delegation Exchanges, and large Investment Summits. 

 ICC also has a very strong focus upon Economic Research & Policy issues - it regularly undertakes Macro-

economic Surveys/Studies, prepares State Investment Climate Reports and Sector Reports, provides necessary 

Policy Inputs & Budget Recommendations to  Governments at State & Central levels.

The Indian Chamber of Commerce headquartered in Kolkata, over the last few years has truly emerged as a 

national Chamber of repute, with full-fledged offices in New Delhi, Mumbai, Guwahati, Ranchi, Bhubaneshwar, 

Hyderabad, Agartala and Siliguri functioning efficiently, and building meaningful synergies among Industry and 

Government by addressing strategic issues of national significance.

About ICC
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Raina Guha
Deputy Director & Head Sectoral Association and Large initiaves
Indian Chamber of Commerce
raina.guha@indianchamber.net
 

Rajarshi Ghosh
Deputy Director, Policy & Economic Affairs,
Indian Chamber of Commerce
rajarshi.ghosh@indianchamber.net
 

Contact :



Western Regional Office

North East Regional Office

Odisha State Office

Siliguri Office

Northern Regional Office

Telangana State Office

Jharkhand State Office

Agartala Office

301 – Madhava, Bandra – Kurla Complex, Behind Family Court,
Bandra – East, Mumbai - 400 051, Maharashtra
P +91-22-6127 7443, +91-7304458711  F +91-22-6888 8656  E ratheesh.nair@indianchamber.net

Kushan Plaza, 1st Floor, Above Hyundai Showroom, Opp. Ganeshguri Petrol Pump
Near Hanuman Mandir, Guwahati – 781 006
P +91-361-2460216/2464767  F +91-361-2461763  E ishantor.sobhapandit@indianchamber.net

BDA-HIG 23, Opposite of Pal Heights(Behind Aditya Birla Building), Jaydev Vihar,
Bhubaneswar - 751 013, Odisha.
P  +91-674-2303327/28/29  F +91-674-2533744  E jyotiprakash.pal@indianchamber.net

“Radha Apartments” 2nd Floor, ISKCON Mandir Road
Siliguri - 734 001
P  + 8017730407  E sumit.dasgupta@indianchamber.net

807, Kailash Building, 26 Kasturba Gandhi Marg, New Delhi – 110 001
P  011 4610 1432 - 38  F 011 4610 1440  E debmalya.banerjee@indianchamber.net

TRS Towers,6-3-1090,"B"-Block, Ground Floor, Raj Bhavan Road, Telangana – 500 082
P  +91-40-48570788  E naveen.madishetty@indianchamber.net

181 C, Road No. 4, Ashok Nagar, Ranchi – 834 002, Jharkhand.

P  +91-8235063236  F +91-651-2243236  E balkrishna.singh@indianchamber.net

Khejur Bagan kunjaban 6, Near Ginger Hotel, Agartala, Tripura (West)
P  +91-8860128904  E sujit.das@indianchamber.net


