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India is at the forefront of the startup movement globally having the third 
largest startup ecosystem worldwide. The Government is now aiming to 
broad-base this growth through wide scale participation of startupre-
neurs from the Tier 2, Tier 3 cities and villages of India. As of June 30, 2022, 
India has 72,993 recognized startups, according to the Department for Pro-
motion of Industry and Internal Trade (DPIIT) and nearly 50% of the startups 
were registered in the Tier 2 and 3 cities. The spread of internet facilities to 
villages through ‘Digital India’ has enabled digital entrepreneurs in the hin-
terlands of the country. As per Startup India 2022, India has the second 
highest number of internet users in the world with an internet penetration 
of 61% and 373mn+ rural internet users. Emerging technologies are also 
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taking center stage among startups in India.  The Government has opera-
tionalized 26 Centres of Excellence (CoEs) in diverse areas of national in-
terest for driving self- sufficiency and creating capabilities  to capture new 
and emerging technology areas.  More than 4,500 startups have been rec-
ognized in sectors relating to emerging technologies such as Internet of 
Things (IoT), robotics, artificial intelligence, analytics, etc. At a sectoral 
level, out of the total recognized startups in the country, around 12% cater 
to IT services, 9% to Healthcare and Life Sciences, 7% to education, 5% to 
professional and commercial services and 5% to agriculture. DPIIT recog-
nized startups cater to 56 diversified sectors in the country. This evolving 
startup chromosome involves its own challenges, which include financing, 
market competition, talent acquisition to name a few. However investor 
confidence has mostly been robust with Indian startups. Total capital 
raised by Indian startups since 2014 has been around $131 Bn with the com-
bined valuation of Indian startups standing at $450bn+. The Government 
of India has taken a positive stance in promoting the start up movement in 
India; equally proactive has been the State Governments in the country 
and private ecosystem players. However, startups are now operating in a 
VUCA world and this calls for constant engagement and mentoring from 
ecosystem partners. Being one of the leading national Chambers of Com-
merce in India, the Indian Chamber of Commerce takes pride in its efforts 
towards developing the startup ecosystem in India. Together, we stand to 
create a ‘new inclusive’ India fostering both growth and equity.



GUEST COLUMN
Valuation and
Start-ups: a Primer

by Vikash Goel,
Director, Omnifin Solutions

Vikash Goel is an astute finance professional 
and an entrepreneur with over 17 years of ex-
perience spanning across Finance, Auditing, 
Training and Valuation. He has worked with 
companies like PwC, EY, ICA and Zacks Re-
search in India and Canada before becoming 
a full-time entrepreneur and valuer. Currently, 
he is the Director of Omnifin Solutions. Vikash has an extensive experience in diversi-
fied companies' valuations spearheading various Revenue and Business models for a 
variety of Industries. He is a mentor working with ideation, early stage, growth & scale 
up stage startups & entrepreneurs. Vikash has authored “Handbook on Valuation of 
Securities and Financial Assets” published by Bloomsbury Publications.

INTRODUCTION

India has over 15 lakh companies out of which around 8 thousand are listed and the 
rest are all privately held. While research analysts and capital market participants 
have been valuing companies for a long time, valuation of private companies has its 
own share of challenges. Privately held companies require valuation at various 
stages in their life cycle. It is pertinent to note that while start-up companies are also 
usually privately held, they require a different mindset and approach towards valua-
tion. Private companies are usually less mature, are riskier, less regulated provide 
fewer disclosures and have higher tax concerns., Further, the private company shares 



APPROACHES TO VALUATION

There are well established approaches to valuation that, by now, apply to almost all
types of companies. These are as follows :

Market Approach       Cost Approach       Income Approach

are less liquid in terms of transferability.  Valuation is done throughout the life cycle of 
an entity. During the early stage, companies are valued primarily for angel funding / 
private placement or for raising funds. As a firm reaches the maturity stage, the focus 
shifts and valuation is now required for the purpose of restructuring (e.g., M&As, CDR), 
compliance – income tax/ financial reporting, IPOs, bank funding, building the brand, 
goodwill, etc. Finally, as the firm transcends into the decline stage, we value the com-
panies for winding up and insolvency.

ARKET
APPROACHM

Market approach is a valuation method that uses the market price and other relevant 
information generated by market transactions involving identical or comparable (i.e., 
similar) assets, liabilities or a group of assets and liabilities, such as a business. Since 
a private company does not have its price listed on a stock exchange, a valuer needs 
to rely on comparable companies for valuation. 



Market price Method
Comparable Companies
Multiple (CCM) Method
Comparable Transactions
Multiple (CTM) Method

THE MARKET APPROACH
CONSTITUTES OF THREE
METHODS:

Mentioned below is an example of Compa-
rable Companies Multiple (CMM) Method:

Valuation of Flipkart may be done on the
basis of its listed comparable Amazon
Inputs:

Amazon’s Market Capitalisation
Number of users on Amazon
Number of users on Flipkart
Amazon’s Value per user = Amazon’s
Market Cap / No. of users on Amazon
Flipkart Value (base point) = Number
of users on Flipkart x Value per user
Possible adjustments include:
Less: Discount for lack of Marketability [DLOM]
Less: Amazon’s global diversity
Less: Product diversification
Adjustment for Currency differences
Adjustment for Country specific factors
[US Growth vs India growth]

The Cost Approach or Asset-based approach estimates the value of a company as 
the fair value of its assets minus the fair value of its liabilities. It is generally not used for 
going concerns, however, for a majority of private companies, simply due to conve-
nience of valuation. For family held companies, group companies, trading companies 
where reliable market comparables are not available and neither can their cash flow 
forecasts be drawn, it may be more reliable to apply the cost approach of valuation.

OST
APPROACHC

The Cost Approach constitutes of:

Replacement Cost Method         Reproduction Cost Method
(Adjusted) Net Asset Value Approach



specifically using the company’s data and forecasts, so it is completely ‘company 
specific’. However, the most challenging part of this valuation is that it is overly sensi-
tive to assumptions taken by the valuer and can thus be challenged at every step. The 
DCF Method requires estimation of Free Cash Flows (FCF). Free cash flow is the actual 
cash that would be available to the company’s investors after making all investments 
necessary to maintain the company as an ongoing enterprise. These are internally 
generated funds that can be distributed to the company’s investors (e.g., sharehold-
ers and lenders) without impairing the value of the company. These FCF are then dis-
counted after considering reinvestments at the required rate of return so as to get the 
current value of the company.

NCOME
APPROACHI

Under the Income Approach, we 
prepare projected financial 
statements to arrive at project-
ed cash flows and discount 
them to arrive at the value of 
the company. We call it the Dis-
counted Cash Flow (DCF) 
method of valuation. The best 
thing about DCF valuation is 
that it calculates the value 

It is important to note that mere book values of assets and liabilities from the Balance 
Sheet may not be a true representative of value. They are historical and are subject to 
accounting regulations.



An entity shall be considered as a Startup:

i. Upto a period of 10 years from the date of incorporation/registration, if it is incorpo-
rated as a private limited company or registered as a partnership firm or a limited lia-
bility partnership in India. In the case of Startups in the biotechnology sector, the 
period shall be upto 10 years from the date of its incorporation/ registration.

ii. Turnover of the entity for any of the financial years since incorporation/ registration 
has not exceeded Rs. 100 Crore

iii. Entity is working towards innovation, development or improvement of products or 
processes or services, or if it is a scalable business model with a high potential of em-
ployment generation or wealth creation.
An entity formed by splitting up or reconstruction of an existing business shall not be 
considered a ‘Startup’.

WHAT IS A
START-UP?



Product

Business Model

Traction

Financials

Team

Scalability, Competitiveness

Recurring revenue, shorter sales cycle,
large value proposition

Growth, Customer engagement,
customer retention

Burn and use of funds, positive
contribution, previous rounds, past

valuation, dilution

New, Experienced, Potential, Tech,
Co-founders
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ISSUES IN VALUING START-UP COMPANIES

Business Valuation is never straightforward for any company. For start-ups with little 
or no revenue or profits; and an uncertain future, the job of assigning a valuation is 
particularly tricky. It is a lot harder to value a new venture that is not publicly-listed 
and may be years away from making actual sales. It is usually not easy to value 
start-ups, as they have no historical information and have very limited background 
information; sometimes as little as one or two years of data available.. Most start-ups 
do not make money in the initial years and the risk of failure is pretty high. The mortali-
ty rate is very high as the majority of them fail within three years of their inception. 
Usually, most companies stall the ‘999 days of survival’ test. However, one can over-
come such issues by following certain rules of thumb.. To start with, having multiple 
approaches to valuation is always a good idea. Valuers must factor in the probability 
of failure into the discount rate. Equity claims in start-ups can have different rights 
when it comes to cash flow and control and have varying degrees of illiquidity. When 
asked to make judgements on the value of prior claims on cash flows, superior control 
rights or lack of liquidity, many valuers use some arbitrary principles to support their 
verdict. 
(Disclaimer: Views expressed by the author are personal)



INNOVATIVE STARTUP
OF THE MONTH 

NOOR
FATMA

SHEETAL
TARKAS

EASIOFY SOLUTIONS PVT LTD 

Meenal Gupta,
Noor Fatma,
Sheetal Tarkas

YEAR OF INCORPORATION: 2018

INDUSTRY SEGMENT:
AR/VR/Metaverse

FOUNDERS:

5G Hackathon Winners
Fintech (IDRBT), App of the

Month April’19 (Department
of Telecommunications)

COMPANY PROFILE

Easiofy Solutions was conceptualised by serial entrepreneurs and incorporated as an 
independent entity in Dec 2018 with the vision of creating disruption in AR/VR space by 
solving the challenges faced by various sectors. It has an all women founders team 
and is working on disruptive technologies. Easiofy Solutions’ Metaverse Platform with 
Multilingual Avatars is finding use cases in various sectors from banking,health,edu-
cation to government offices. Their first use case, Metaverse Bank, developed under 
the mentorship of IDRBT was very well received at the India Mobile Congress,2022. 
With the Metaverse Bank, a customer can visit the virtual bank from anywhere any-
time. Once in the virtual bank, the customer can do almost all the transactions that he 
can do in a physical branch for example, check his account balance, make payments, 
apply for loans, get advice on investments and the list grows. He does not need to 
navigate complex websites as he is guided by Avatars, who communicate with the 
customer in his language. It not only helps the banks to go to their customers but also    



open up virtual branches at places 
where opening up physical branches is 
not possible. It will save operating cost 
for the banks and bring in more cus-
tomers from areas which were inacces-
sible otherwise. The same platform can 
be used to provide virtual trainings to 
employees in a factory thus reducing 
the time and resources for training and 
saving money. Hospitals can use it for 
medical tourism, so that the patients 
who come from other countries are well 
aware of the facilities and can even talk 
to the doctors even before landing at 
the hospital. The government can use 
the platform to help the citizens perform 
various processes. The event manage-
ment companies and hotels can also 
organize events in the metaverse. The 
Avatars communicating in local lan-
guages make the platform inclusive 
and removes language barriers.  Easiofy 
Solutions also has a healthtech plat-
form which is a data sharing platform 
for heavy medical images(CT/MRI/-
PET/USG). It is helping in bringing the 
medical imaging data which is mostly 
in hardcopy and difficult to share from 
the radiology centres in the hospi-
tals/labs to the doctors and patients 
mobiles and tablets. The data is also 
available in 3D format for planning sur-
geries and patient information.



SUCCESS STORY

Starting with an investment of around Rs 1 lakh from 
the promoter's savings in Kolkata, Onex Solutions Pvt. 
Ltd. has grown into a company with offices in Mumbai 
and Bangalore and Sales Partners across India. Onex 
is a one-stop shop for all the digital marketing needs 
for Independent Entrepreneurs catering to small and 
medium enterprises (SMEs) to establish big brands in 
B2B and B2C segments. The services include Mobile 
Marketing via SMS, Email, Other Social Media Channel, 
Interactive Voice Response (IVR), Automation & CRM 
Solutions and Digital Marketing, Virtual Mobile 
Number (VMN), Affiliate Campaigns on selected da-
tabases as per Target Audience of the client and 
other designed integrated customized solutions. The 
company services clients across various sectors like 
FMCG, Health, Real Estate, Automobile, Education, 
Travel & Tourism, Media & Entertainment, Hospitality, 
HR and E-Commerce.

ONEX SOLUTIONS PRIVATE LIMITED

FOUNDER: Dipak H Agarwal

YEAR OF INCORPORATION: 2013

INDUSTRY SEGMENT: Marketing

COMPANY PROFILE



SUCCESS STORY

Everence Internations is a leading foreign language 
training centre in India. We provide online and classroom 
training for German, French, Japanese & Korean Lan-
guage in PAN India. Students who would like to go to Ger-
many or any other countries for higher studies and Work-
ing professionals who would like to learn for professional 
reasons can join our courses. We have on-boarded certi-
fied & experienced faculties for each of the languages 
who teach both regular and crash courses on weekdays 
as well as on weekends and prepare students for their in-
ternational certification. Apart from foreign language 
training we also provide cross- cultural training, overseas 
study consulting and educational document translation.

EVERENCE INTERNATIONS PRIVATE LIMITED

FOUNDER: Saantaanu Dutta

YEAR OF INCORPORATION: 2018

INDUSTRY SEGMENT: Education (Training & Consulting )

COMPANY PROFILE



POLICYWATCH

ASSAM STARTUP
POLICY 2017

The Assam Government 
aims to create an ecosys-
tem for start-ups in 
Assam and to establish 
Assam as the entrepre-
neurial hub of Northeast 
India. The Assam Startup 
policy primarily focuses 
on generating employ-
ment, nurturing start-ups 
in the initial stage, and 
stimulating Startup cul-
ture in the state.

FISCAL INCENTIVES

Startups with My Assam Start-up Id (MASI) are
eligible for: 

1)  GST reimbursement: Annual reimbursement 
of state GST paid in sales of goods for a period of 
3 years, upto a maximum of INR 5 lakhs per start-
up per year

2) Stamp duty reimbursement: 100% reimburse-
ment of stamp duty/registration fee/ conversion 
fee paid on sale/lease deeds for first transaction

3) Digital Upgradation subsidy: 50% of capital ex-
penditure for purchase of computers, related 
hardware, purchase of relevant software sub-
ject to a ceiling of INR 1 lakhs.

4) Lease rental subsidy: 50% lease rental reimbursement for a maximum period of 3 
years subject to a ceiling of INR 5 lakhs.  It may include any rent being paid to an incu-
bator/co-working

5) Power subsidy: @50% subject to a limit of Rs 10 lakhs pa for a period of 5 years

6) Patent filing cost: Upto 100% of the actual costs for patent filing with a maximum 
limit of INR 1 lakh for filing a domestic patent and upto INR 5 lakhs for filing an interna-
tional patent. This reimbursement shall be payable 75% after the patent is filed and 
the balance 25% after the patent has been granted. 



7) Incentive for hiring women, transgenders and differently abled – Special onetime 
incentive of INR 5,000 per woman, transgender and differently abled employee that is 
hired subject to an upper limit of INR 1 lakh per startup for a period of 3 years. 

8) Marketing and promotion assistance – Reimbursement of 50% of the actual mar-
keting and promotion costs (including travel) incurred by a startup in listing fees for 
online and offline advertisements, in store promotion, publishing marketing collater-
als, providing discounts, digital marketing, trade show participation, market research, 
subject to a maximum of INR 5 lakhs per startup.

ADVOCACY

@ IIMCIP

@ 10000 startups,
NASSCOM

Policy advocacy is the first and foremost function of the 
Indian Chamber of Commerce. Recognized as a proactive 
body of business, the ICC has contributed to economic 
policy since its inception in 1925. Through its linkages with 
partner chambers, it helps in making the voice of the Indian 
business community heard across continents. This year 
under its International Internship programme, the Indian 
Chamber of Commerce sanctioned a study on startups and 
women entrepreneurship. Princeton University students and 
Indian Chamber of Commerce interns, 2022, Thomas Cou-
louras and Josephine Sihyun Kim visited startup incubation 
centers like IIM Calcutta Innovation Park, Kolkata and Nass-
com 10000 Startups Warehouse and interacted at length 
with startup founders and mentors and submitted policy 
recommendations for the betterment of the startup ecosys-
tem in the country. 



ICC Towers, 4 India Exchange
Place, Kolkata-700001

033-22534200

Fax :  033-22534303

ceo@indianchamber.net

HEAD OFFICE

301 – Madhava, Bandra – Kurla
Complex, Behind Family Court,
Bandra – East, Mumbai - 400051,
Maharashtra

022-6127 7443 022-35141001

+91-7304458711

ratheesh.nair@indianchamber.net

WESTERN REGIONAL OFFICE

Kushan Plaza, 1st Floor
Above Hyundai Showroom
Opp.Ganeshguri Petrol Pump
Near Hanuman Mandir,
Guwahati – 781006

0361 - 2232716/ 2232767

ishantor.sobhapandit@indian
chamber.net

NORTH EAST REGIONAL OFFICE

BDA-HIG 23, Opposite of Pal
Heights(Behind Aditya Birla
Building), Jaydev Vihar,
Bhubaneswar 751 013, Odisha.

0674-2303326/ 28/29

Fax : 0674-2303327

jyotiprakash.pal@indiancham
ber.net

ODISHA STATE OFFICE

“Radha Apartments” 2nd
Floor ISKCON Mandir Road
Siliguri -734001

+91 9123973366

Fax : 0674-2303327

rohit.dasgupta@indiancham
ber.net

SILIGURI OFFICE

Indian Chamber of Commerce
181 C, ROAD NO. 4, Ashok Nagar
Ranchi – 834002, Jharkhand.

+91 98365541072

ajay.kumar@indianchamber.net

JHARKHAND STATE OFFICE



807, Kailash Building,  26
Kasturba Gandhi Marg
New Delhi – 110001

011-46101431, 011-46101432,
011 -41550734, 011-46101435,
011-46101436, 011-46101437,
011-46101440

debmalya.banerjee@indian
chamber.net

NORTHERN REGIONAL OFFICE

TSR Towers,6-3-1090,"B"-Block
Ground Floor, Raj Bhavan Road
Telangana – 500 082

+91-40-48570787 

ratheesh.nair@indianchamber.net

TELANGANA STATE OFFICE

MR. AVINASH ROY

+91 9576922877

avinash.roy@indianch
amber.net

PATNA STATE OFFICE

C/O: SunEdison
Bascon Futura SV IT Park, 9th
Floor 10/2, Venkatanarayana
Road T Nagar, Chennai- 600 017

+91 9884086450

suresh.babu@indianchamber.net

ICC TAMILNADU STATE OFFICE

Department of Industry and
Commerce, Khejur Bagan
kunjaban 6 , Near Ginger hotel
Agartala, Tripura (West)

+91-8860128904

sujit.das@indianchamber.net

AGARTALA OFFICE Mr. Rajarshi Ghosh 
Head - Department of Economic
Affairs and Policy 
Indian Chamber of Commerce 
Landline: 033-2253 4333 (D)
rajarshi.ghosh@indianchamber.net 

Ms. Atasi Das 
Senior Executive Officer -
Department of Economic Affairs
& Policy 
Indian Chamber of Commerce 
Landline: 033-2253 4252 (D),
atasi.das@indianchamber.net 

(for Advertising inquiries &
Submission of Success Stories)
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